Google Analytics: Tt elvat ouTo;

Bplokeote SUokoAo va TtapakoAouBeite TNV amoddoaon Tov LOTOTOTIOV 0OG OTLG HNXAVEG avalnTnong EKTog amd
TNV avaykn AMWng AOYLOHLIKOU TIOU TIPOCPEPEL YLa Vo TtapakoAouBeite Tnv anodoon search engine marketing
TOU LOTOTOTIOU 00, N Google £XEL TWPA LA VEX OAOKANPWEVN LTINPETIiA ELOIKA Yo Toug avBpwTioug website
positioning IOV aGXOACVVTAL e TNV ATTOS00N TOU LOTOTOTIOV TOUG. [MPOKELTAL YL ULX LOXVPN UTINPETIX TTOL
TIAPAKOAOUOEL TNV ETITUX IO TOV LOTOTOTIOV GO OE OPYAVIKA Kol AUELBOpEVa amoTeAéopata avalitnong. To
Google Analytics oag Sivel KOAUTEPN KATOVONGN OXETIKA E TOV TPOTIO HE TOV OTIOI0 AVTIOPOVV OL ETILOKETITEG

TOU LOTOV 00 OTOV LOTOTOTO 004G, LaG Sivel KOPa amoTuxio KOl AETTTOUEPN EUTIELPIO ATTO TOUG ETILOKETITEG TOV

LOTOTOTIOV COC.

Oa yvwpilete kat Ba yvwplilete kot Oa yvwpilete ocux VA ToLeG AEEELG -KAELSLA O€ oX€0N UE TOV LOTOTOTIO 0O
XPNOLULOTIOLOVV CUXVA. Oa eKTIALOEVOETE 0TO KOAUTEPO KEIPUEVO TUVOETHOU TIOU (PEPVEL OTIC TIEPLOTOTEPEC
TIPOOTITIKEG. AANBVI 0TO OVOUA TOV, oL HETOXEG TNG Google Analytics padi oag avoAuTika Sedopéva Tov Ba
oo BonBroouv va ywwpileTe TTOAU ylo TOUG ETILOKETITEG TOU LOTOTOTIOU 0O KAL VO OTOXEVOETE TIG TIPOTLNOELG
TWV eTOKETTTWV. Aappavovtag pa koAr aglohdynon twv Google Analytics, ot Webmasters Ba
OLVELSNTOTIONOOLVV TIWG VAL VO AVEKTINTO £PYOAEO TIOL UTIOPOVV KO TIPETIEL VAL X PNOLLOTIOL 00UV ELOIKA
€&v Sev €xouV KATIOL HOP®N AVoNG TtapakoAoVBnong emokemttwy. Ot peToxEg Tng Google Analytics padi oog
TIOLEG Tt TIG KAPTIAVLIEG website positioning oag Tapéxouv TNV KaAuTepn anodoon enévduong (ROI) B
andédoon emevduonc. Eav Sev glote olyoupol yla To AOYLOULKO TIOU XPNOLUOTIOLEITE YL VO LABETE T
OTOTEAETUOTO LAPKETIVYK AladikTVov, To Google Analytics gival kaAd yla Tnv TtapakoAovOnaon Twv
OTTOTEAETUATWY TWV KAUTIOVIWY HAPKETIVYK AladikTuou. Twpa, TtapdAAnAa pe To Google AdWords, pmopeite
va elote olyoupol OTL AAPPAVETE ONUAVTIKEG TTANPOPOPIEG OXETIKA PE TOV LOTOTOTO 0aG. To Google AdWords
AapPaveL uTtoPn TIg AEEELG -KAELSLX TOU ONUAVTIKOTEPOU LOTOTOTIOU 0OG KOL EYYUATOL ATIOTEAEOUATIKA OTL O
LOTOTOTIOC 0AG EUPAVILETAL OTA ATIOTEAECUATA TNG MNXAVAG avalATtnong. Htav tnv tepaopévn 16 Nogpfpiov
2005, 6tav n Google petovopdotnke o aVTA TNV UTNpeoia oto Google Analytics. Eivat Swpedv yiax Tn xprion
OAWV Kol O00L £XOUV £YYPAPEL KATA T TIPWTA OTASIA TNG TIPOCPEPOVTAL JE EVA EVTEAWG VEO CUVOAO
ONMAVTIKWY KAl EMTOAKOAOVOWV TTANPOPOPLWY OXETIKA UE TOUG ETILOKETITEG TOU LOTOTOTIOU 0OG. XPNOLUOTIOLEL
KwdLkoug oTig StevBuvoelg URL Tpooplopol TTou SLEUKOAUVOUV TNV ATOCTOAN TTIAPOKOAOUONGCNG ETILOKETITWY
Tou LoTdTOoTOoL amd TNV Google Analytics. H AettoupytlkdTnTa TOU LOOUTAL [E TLG TILO OKPLREG LUTINPETIEC
TIXPAKOAOUONONG ETILOKETTWY, OKOMN KAl av gival Swpedv. 2. H umtnpeaia ivat n AVon oag yla va

TIPOOSLOPIOETE TIOV Ol ETIOKETITEG eyKaTaAeimouv Tn Stadikacia investigate-out 1 eyypagpng oag. O



TPOaSLOPLOOG auToL Ba oag fonBnosL va KAVETE TPOTIOTIOLNTELG KOl VO TPOTIOTIOOETE TN Sladikaoia
EYYPAPNG OOG TIOU EVAL QIAIKN TIPOC TO XPNOTN. LTN CLVEXELD, Ba amoeuxBei n amwAsla odnywv 3.
Xpnotpomowwvtoag To Google Analytics Ba oo BonBricet va poadlopioete TIg 0eAideq KAl vt CUVOETETE TOLG
ETILOKETITEG TOV LOTOTOTIOV 00G, KAVTE KALK 0TO Most. Oa yvwpilete emiong ol oeAISa Ol ETILOKETTEG TG
Eodgvouv TEPLoadTEPO XPpoVOo. ETTopEvwg, PTopEiTe Vo PEATIWOETE CWOTA QUTEC TIG OeAISEG KoL MeydiAn
avapTNaON YL aVEYyVwon Vo TIG TOTIOBETAOETE KATAAMNAQ KoL Ta Kelpeva Toug. four. AvapwTieoTe Tov
TIPONYOUMEVO LOTOTOTIO TIOVU O ETILOKETTNG TOV LOTOTOTOV 0aq £XEL ouvSeDel TipLv €pBeL oTov LloTOTOTO TaG To
Google Analytics Ba gag Tl OAX U TA. 5. O 0O TTAPEXOVTAL ETTONG OL TILO SNUOPIAELG XPNOTEG AéEEWV
-KAELSLWV 0TN Ypoppun avalATnong tTg pNxavhg avaldtnong yla va Bpeite lotdtomoug ov oxetiCovtal/
oxetiovTal pe Tov L.oToToTo 0aG. H yvwon autwv Twv SNUo@AWY AEEewV -KAEOLWV glval pia peydAn wlnon
yla TG Tpoom&BeLeg Kal TIG MOO0ELG 0ag website positioning, akopn kot o GAAEG pnxoveg avalritnong. 6. To
Google Analytics Sie€ayel TpNpaToTOiNCN EMIOKEMTWY. KATAXTAOCEL VEOUC XPOTEG KO ETILOTPEPOVTEG XPHOTEC
TOU LOTOTOTIOV, TIG YEWYPOAPLKEG TOUG TTANPOPOPIEG KOL TNV TINYH TIOXPATIOUTIAG TIOL XPNOLLOTIOOVV. AUTO 0O
TIOPEXEL AVEKTIHNTN SLopaATIKOTNTA £Gv OXESLACETE VA SNLLOVPYACETE PLX VEX eTtLXElpnon oto Stadiktuo. 7. Na
Ta anoteAdéopata Stapnuong avalntnong to Google Analytics kat to Google AdWords ooag eyyvdtal pe
opatdTNTa amd GKPOo ot Gkpo 8. MTopeite akOUN Kot Vo TIAPKOAOUBOEITE AANL LECO LAPKETIVYK [N-
MNXOVLIOROU-HNXaVWV nine. ZUVoAIKE, To Google Analytics oag mapéxel pa TToAU Bnvr| uTtnpeoia yla TNV
OTOKTNON TIEPLOCOTEPWV TIEAXTWV, OV XPNOLLOTIOOETE TA ATOTEAEOUATA TNG. ‘OTIWG KL OL TIEPLOTOTEPEG
umnpeoieg pnxavwy avalntnong, to Google Analytics £xeL Tal SIK& TNG TTAEOVEKTHOTA KL pEloveKTApoTo. H
EYKATAOTOON TNG lval TIOAY attAn. Agv xpeldleTal va XAOETE XpPOVO VPOV yla amoTteAéopata Eival apketd
EVEAIKTO, TIOPEXEL EEAUPETIKN AVON KAl VAl €VPV PACHA ONUAVTIKWY Kol TIOAVTIHWY avapopwv Mmopeite va
ouvdeBeite piat opd kol va TapakoAouBroste TTOAAATIAOUG LoTOTOTIOVG. EXETE TTIEPLOTOTEPOUG OO EVaV
LOTOTOTIOUG YL VO TIaPpaKoAouBnaeTe. Xapaktnplotikd Qotodoo, To akéto Google Analytics égtel iow amd
SV0 TIOAU ONPAVTIKA XAPAKTNPLOTIKA TIoU XPELOVTAL OL TIEPLOTOTEPOL EUTIOPOL NXavwy avalitnong. Autnh
glval n SuvaTOTNTA VOl EVTOTIOETE TIG PEUOVWIEVEG SPATTNPLOTNTEG TWV XPNOTWVY KOL VO EVTOTILOETE TN
SpaotnplotTnTa Tiow ot eva eminedo xpnotn. Eva dAAo sival n Suvatdtnta va apakoAovBeite Peudeic
SpaoTNPLOTNTEG OTO SLOSIKTUO, WAOTE O LOTOTOTIOG OAG VA lval A0@AANG amod auTO. AKOUN KAl AV UTIAPXOUV TX
XOPAKTNPLOTIKA TIAPAKOAOVONONG NAEKTPOVLIKOU guTtopioy, Sev PTtopel va TIaPEXEL TIANPWG OUTH TN CNUOVTLKH
(KOVOTNTA TTAPOKoAOVBNoNG.
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