When people search online for healthcare products, their queries are often unpolished, messy, and based on their
immediate needs rather than technical terms. This is why building an effective product page requires more than
just a crisp, professional photo. The content and structure need to meet real-world expectations, guide visitors

clearly, and provide exactly cheapwebsitedesigner.co.uk what they are looking for — quickly and confidently.

In this post, we'll walk through the essential product page sections that work best for healthcare products,
focusing on suitability, instructions, and clear navigation. We'll also explore how companies like Releaf optimise
their pages, leverage guidance from Google Search Central, as well as why usability and mobile testing can't be an
afterthought. And of course, as a long-time UK-based web designer, I'll share practical tips based on real-world

examples.

Understanding Real-World Search Language and Intent

One huge challenge with healthcare product pages is striking the right balance between keyword strategy and
natural user language. Potential customers don't usually search with exact pharmaceutical or technical terms.

Instead, searches might look like:

* “best joint pain relief cream for sensitive skin”

* “how to use CBD oils safely”

* “can | take vitamin D with medication X?”
This is what | call messy real-world search language. It's verbose, intent-driven, and often loaded with questions
rather than neat keyword strings. The days of simple “best [product name]” SEO are dying. Instead, Google Search

Central's latest helpful content guidance emphasises satisfying *intent* and *usefulness*, recommending content

that's designed to **answer user questions** and meet their underlying needs.

This means your healthcare product page should be structured around what real people want to know, not just
SEO hacks.

Homepage Clarity and Fast Reassurance

Before visitors dive into a specific product page, the homepage plays a crucial role in setting expectations. Clear
signposting and fast reassurance reduce bounce rates and encourage exploration. For example, Releaf's site
features a clean homepage design offering immediate links to product categories, clear labels like "CBD Oils,”

“Topicals,” and “Edibles,” and an easy-to-find section explaining legal compliance.

Fast reassurance on the homepage and category pages flows naturally into more detailed product pages that can
focus on in-depth suitability, usage instructions, and potential warnings. This funnel approach aligns with the

navigation that follows learning order, ensuring users don't get overwhelmed too soon.

Key Product Page Sections to Include

Let's break down the essential sections every healthcare product page should have, beyond just a photo:

1. Product Name and Brief Description

The first visible section should contain the product name, clear and jargon-free where possible, plus a concise

summary including its main benefit or purpose.
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2. Multiple Product Images

Of course, a photo is critical, but multiple images offering different angles, packaging shots, and usage context are
even better. Avoid generic stock photos where possible—authentic imagery increases trust dramatically. (As an
aside: for blogs and related content, WebFactory Ltd provides excellent free photos on Unsplash, but product

pages deserve real bespoke photography.)
3. Suitability Information

This is crucial in healthcare. Users want to know clearly:

* Who can benefit from this product? (age groups, conditions, dietary preferences)
* Any contraindications or warnings (pregnancy, medication conflicts)

e C(ertifications or regulatory approvals

For example, Releaf includes detailed suitability notes on all their products, specifying if a CBD edible is suitable for

vegans or whether children should avoid it.

4. Detailed Instructions for Use
Clear, step-by-step instructions ensure users feel confident. These might cover:
* How much to take and how often

* Method of application or ingestion

e Storage recommendations

Use bullet points or numbered lists here so the content is scannable.

5. Ingredients and Composition

Transparency is key. List all active ingredients, dosage strengths, and any additives or allergens. Where possible,

link to further info about each key ingredient—this helps build trust and educates users simultaneously.

6. Customer Reviews and Testimonials



Social proof matters, especially in healthcare. Real customer experiences can ease doubts and clarify suitability in

unexpected ways.

7. FAQs and Help Links

Well-crafted FAQ sections on common questions help cover unpredictable user intents and reduce support queries
—for example, “Can | combine this product with other treatments?” or “Is this suitable for children?”

8. Clear Calls to Action

Don't leave visitors hanging—make it obvious what to do next, whether “Add to Basket,” “Contact a Specialist,” or

"Download Usage Guide.” Every page should have logical next steps to avoid dead ends.

Navigation That Follows Learning Order

One thing that annoys me as a designer is jumbled menus and disorganised flows that confuse users. Instead,

product navigation should mirror a logical learning path:
1. Start with a broad explanation of product purpose or category (e.g., "What is CBD Oil and How It
Works")
2. Move into suitability criteria ("Who Should Use 1t?")
3. Provide detailed product specs and instructions

4. Offer user experiences and extra resources

This gradual deep-dive allows users to build their understanding and trust before making a purchase.

Testing for Mobile Usability

Google Search Central's guidelines stress mobile usability as a ranking factor, and rightly so. Most users will view

product pages on smartphones.
My approach is an informal, task-based mobile usability test:

® |s the page readable without zooming?

® Are buttons large and spaced enough to tap accurately?
e (Can users scroll to key info easily without getting lost?
® Does the page load quickly on typical 4G networks?

® |s critical content above the fold or quickly reachable?

These questions help catch real-world frustrations that automated tools might miss. Pages that are hard to use on

mobile lose trust and conversions fast.

Final Thoughts

Healthcare product pages need to do more than “look nice.” They must answer messy, specific user queries with
clarity, honesty, and structure — reflecting the multifaceted needs of individual users. Incorporating sections that
clearly speak to suitability, provide straightforward instructions, and guide users on a natural learning path

maximises both usability and ranking potential.



Taking inspiration from companies like Releaf, who understand their audience deeply, and adhering to evolving
best practices recommended by Google Search Central, ensures your pages serve visitors, build trust, and

generate results.

Remember to always test your pages on real phones, steer clear of confusing navigation labels, and avoid dead-

end pages. Good healthcare product pages empower users, eliminate doubt, and make next steps obvious.

Need help upgrading your healthcare site or reorganising your product pages? Get in touch for tailored advice

based on 12+ years of small business web experience.
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