In today's digital landscape, Al-generated answers increasingly influence brand perception — often long before a
potential customer clicks through to your website. This influence hinges on how search engines and Al assistants
like ChatGPT and Gemini frame your brand through sentiment in responses. But sentiment analysis isn't just
about labeling text as positive or negative anymore. There's a growing need to understand mixed framing
sentiment — where responses blend positive, neutral, and negative tones. How do modern tools detect mixed

sentiment, and what impact does this have on your brand'’s reputation online?

Understanding Mixed Framing Sentiment
Sentiment classification traditionally segments text into three broad categories:

* Positive: Expressing favorable or approving tones toward a subject.

* Negative: Expressing disapproval, criticism, or unfavorable opinions.

* Neutral: Impartial statements without clear positive or negative slants.
Mixed framing sentiment, however, refers to text that combines multiple of these tones within a single paragraph
or sentence. For example, an Al response describing your SaaS product might praise its ease of use (positive), note

high pricing (negative), and objectively list features (neutral). This complexity offers a richer “sentiment depth” but

also makes detection and classification far more challenging.

Why Mixed Sentiment Matters to Brands

When Al assistants shape user understanding of your brand with answers that carry mixed sentiment, the impact
can be subtle yet powerful:
1. Perception before click: Many users form opinions based on snippet answers without visiting your website.
2. Trust dynamics: Mixed or neutral tones may temper overly positive claims and reduce skepticism.

3. Damage control: Early flagged negatives can prevent surprise complaints but may also discourage

engagement.

Brands that track and manage mixed framing sentiment gain an advantage in shaping how Al answers reflect their

reputation and value proposition.

How Al Responses Shape Brand Perception Before Clicks

Al chatbots and search-generated answers pulled by ChatGPT, Gemini, and others are increasingly what users
encounter first when searching. This direct access to Al responses means your brand’s public face is no longer only

your website or social media — it's also the snippets and Al summaries produced on popular platforms.

For example, a query like “Is Semrush worth the price?” might return an Al answer mixing features praise with
critical notes on pricing tiers. While your website might clearly explain your pricing benefits, the Al-generated
snippet shapes the initial impression with mixed framing. This effect makes it imperative for marketing and brand

teams to monitor not just mentions, but the tone and framing behind those mentions.

Example: Semrush Pricing Mixed Sentiment

Take Semrush'’s pricing as a real-world example:



Plan Price Relevant Features for Al Visibility Trial $99/month Al Visibility Toolkit (Add-on) Advanced Al monitoring
features available only with add-on purchase 7 days $199/month Al Visibility + SEO All-in-one solution combining
Al insights and SEO tools 7 days

Notice the nuances here: the $99/month plan gets you the Al Visibility Toolkit only as an add-on, which some
users might overlook. The $199/month plan bundles visibility with SEO tools, providing broader access. Al-
generated content mentioning these plans can produce mixed sentiment — positive for advanced features but

negative if framing highlights the add-on as a “"hidden cost.”

Sentiment Classification in Al Responses: Challenges with Depth

Standard sentiment analysis tools often offer a crude bucketization — labeling text as positive, neutral, or negative.

But in the context of mixed framing, this simplistic approach misses the mark.

* Mixed sentiment classification evaluates sentiment depth by segmenting text into components to identify

multiple sentiment signals within a single answer.

* |t looks beyond polarity and analyzes tone shifts, qualifiers, and contextual modifiers that shift the sentiment

dynamically in longer texts.

* Neutral tones complicate classification, as Al-generated content often tries to present balanced views that can

seem non-committal or ambiguous.

For brand monitoring teams, tools that offer granular mixed sentiment data can pinpoint where neutral vs
negative tones might be dampening your brand's perceived strength or where mixed messages are confusing

potential customers.

Current Tools for Sentiment Analysis in Al Responses

Semrush, with its Al Visibility add-on starting at $99/month (or $199/month including SEO features), offers some
capabilities for sentiment tracking but tends to focus on volume and basic polarity classification rather than deep

mixed sentiment framing analysis.

Open-source and specialized Al sentiment APls, used in conjunction with proprietary tools, often give better

granularity, but require more hands-on integration and strategic interpretation.

The Importance of Prompt Tracking Frequency and Coverage



Monitoring Al’s framing of your brand is an ongoing process. Al models like ChatGPT and Gemini constantly
evolve with new training data and algorithm improvements, which means the sentiment your brand receives can

shift over time.

* Prompt Tracking Frequency: How often you query Al assistants with relevant brand prompts affects the

freshness and accuracy of your sentiment insights.

® Coverage: Ensuring your prompt library covers a breadth of product angles, features, and common questions

captures a wider sentiment picture.

Without frequent, wide coverage prompt tracking, brands risk missing emerging negative or mixed sentiment

trends appearing in Al-generated answers.

Integrating Prompt Tracking into Al Visibility

I've seen this play out countless times: learned this lesson the hard way.. Ask yourself this: tools like semrush’s ai
visibility features support prompt monitoring but may limit the number of queries or the depth of sentiment
framing reported based on plans and add-ons. Always ask: what do | get with the cheapest plan? for prompt

tracking quotas before deciding on a tool.

Citation and Source Attribution Tracking in Al Responses

One persistent challenge with Al-generated content on platforms programminginsider.com like ChatGPT or

Gemini is the lack of transparent source attribution. Citations and attribution have dual benefits:

* Credibility: Verified sources can reduce perceived negativity or neutrality by lending authority to positive

statements.

* Reputation Management: Enables tracking of which mentions contribute to mixed sentiment or

misinformation.

Tools that combine sentiment depth analysis with citation tracking provide unparalleled insights into how and why

Al frames your brand's sentiment — distinguishing genuine concerns from baseless neutrality or negativity.

Current Limitations & Future Direction

Neither ChatGPT nor Gemini natively provide transparent source attribution for generated answers, leading to
challenges in fully understanding mixed framing sentiment context. External tools partially bridge this gap but

often come at higher costs or require complex implementation.

Practical Recommendations for SaaS Teams

1. Prioritize mixed sentiment classification: Choose tools capable of identifying nuanced Al sentiment rather
than simple positive/negative flags.

2. Track prompts regularly: Implement frequent and comprehensive prompt queries to capture evolving Al
responses about your brand.

3. Watch pricing and limits: For example, Semrush’s Al Visibility Toolkit is an add-on at $99/month with a 7-
day trial, while the $199/month plan bundles it with SEO tools—understand what each plan includes.

4. Demand citation tracking: Insist on tools that track attribution to identify how source framing impacts

sentiment and perception.


https://programminginsider.com/top-7-tools-to-track-brand-sentiment-in-ai-responses-in-2026/

5. Translate insights simply: Present leadership with clear, jargon-free summaries, highlighting how mixed

sentiment affects trust and conversion potential.

Summary

Mixed framing sentiment is reshaping how brands must approach reputation in an Al-driven era. As ChatGPT,
Gemini, and other Al assistants become primary touchpoints, the quality and complexity of sentiment classification

in their responses greatly influence customer perceptions — often before a click occurs.

Modern brand monitoring tools must go beyond counting mentions or simple polarity. They need to detect
mixed sentiment classification, track prompt frequency, and integrate citation analysis to provide meaningful Al
visibility. Pricing transparency is critical, as with Semrush’s tiered options, so teams fully understand their

capabilities and limitations.

By embracing these advanced sentiment analysis strategies, mid-market SaaS teams can better shape how Al

answers frame their brand — protecting reputation and improving customer trust in the process.



